
5 Travel and tourism
industry trends during
covid19
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Travel and tourism had become one of the most significant sectors in the global
economy before COVID-19, accounting for 10% of global GDP and more than 320
million employment opportunities globally. But, all prior narratives have been
destroyed by the Covid-19 epidemic.

Nevertheless, the COVID-19 issue has provided tons of valuable lessons for the
tourism industry. In order to establish the future of travel in the new normal, incumbent
players have already begun to adopt a few trends. While scientists are still assessing
the extent of the damage, the tourist sector is gearing up for a comeback 

Following are some tourism trends that have emerged as a result of the worldwide
COVID epidemic which has had an impact on the tourist sector as a whole.
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Since the emergence of COVID, safety, and hygiene standards have been absolutely

important in all modes of transportation, including aeroplanes, cruise ships, hotels,

restaurants, and pubs. With this in mind, there are a number of tourism trends

connected to this, such as enhanced cleaning, socially distant sitting, giving sanitisers,

and enforcing masks in particular settings. This is also now an important component of

tourist marketing, with businesses required to clearly state their hygiene and safety

standards, as well as the steps they are doing to keep consumers safe.

Safety and hygiene:1.

With the Coronavirus, the touchless procedure is more important than ever. As a result,

tourist firms are rapidly implementing digital capabilities such as biometrics, artificial

intelligence (AI), contactless payments, and digital identity management to provide

seamless self-service with little human involvement.

2. Touchless Service:

3. Transition from Global to regional:

Due to numerous travel limitations and many people's unwillingness to travel overseas,

many in the tourist sector are forced to focus on local clients rather than foreign ones. As a

result of this tendency, cluster travel plans will be required to showcase the types of

amenities that may appeal to the local market.
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VR allows us to explore new locations without physically visiting there, removing the risk of

Coronavirus. Visitors can use virtual travel to see locations that are remote, difficult to

reach, or must be protected without people trampling all over the area. Customers can

experience hotel interiors, restaurant interiors, outdoor tourist sites, and more from the

comfort of their own homes through online VR tours.
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4. Ecotourism:

The COVID-19 epidemic has compelled the tourist industry to change its attention to

resiliency, sustainability, and connectivity among various stakeholders. This includes

simple improvements, such as the availability of carbon credits when booking a ticket or

the choice to hire an electric vehicle rather than a petrol or diesel vehicle, tourism with a

volunteer component, such as working on a nature reserve or engaged in conservation

activities, etc

5. VR tourism:


