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NEW SHOPPING HABITS GAINED WITH
ARTIFICIAL INTELLIGENCE



1 anumak.com

Artificial intelligence continues to grow with its infrastructure 
that offers ease of use in every field in every sector. 
The ideal property of artificial intelligence is the ability to 

rationalize and take the actions that have the best chance of 
achieving a given goal. At this point, when most people think of 
artificial intelligence, the first thing that comes to mind is robots. 
But this is not true; it is a technological development with a 
broad scope that includes learning, reasoning, and perception 
for specific purposes.

Artificial intelligence, which is frequently mentioned in every 
sector, continues to offer innovations in the retail industry. 
With convenience, speed, and quality, artificial intelligence 
enables the retail sector to regain strength in the face of 
fast–growing e–commerce. In addition, data and algorithms are 
critical to future–reading retailers by changing their business 
models.

Although most of the artificial intelligence applications for retailers 
are still in the experimental stage, the contribution of data and 
algorithms to physical stores can significantly change the industry. 

Especially the use of artificial intelligence in this field has allowed 
the retail world to compete on the same platform with 
e–commerce giants. Moreover, artificial intelligence enables the 
retail industry to change product prices in real–time, in line with 
ever–changing market conditions. 



2 anumak.com

Artificial intelligence now helps convert customers who abandon 
their shopping carts. It analyzes customer data and sends 
automated emails with personalized content to help drive sales. 
This allows sellers to send promotions and offers to customers 
and makes them more likely to buy. 
It provides opportunities such as controlling and tracking such 
products in a digital environment. It facilitates product tracking. 
It offers price comparisons.

It uses the search bar to search for a specific product. 
It remembers how users use search and their preferences and 
improves performance and conversion rate with search 
functionality and user–tailored results. 
Provides enhanced customer service for e–commerce stores. 
It responds to customers instantly and prepares tailor-made 
responses for a specific customer. For example, it predicts 
whether a store will increase stock.
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RETAIL AI STARTUPS RAISE $ 1.8 BILLION ACROSS 374 DEALS
Disclosed equity funding, Q1’ Q13 - Q3’ Q’18Equity funding ($M)

Source: cbinsights.com CBINSIGHTS
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So, what are the other opportunities artificial intelligence will 
provide to this sector?

1. It helps businesses set prices for their products.
2. It provides more efficient customer service with chatbots.
3. Determines the price of a product according to its demand 
and features.
4. It allows customers to find similar products based on colors, 
shapes, and patterns.
5.It will reduce the number of human workers on production 
lines and significant savings in operating costs.
6. With virtual trial booths, it provides the opportunity to 
shop by saving time without trying it on.

    This means that it offers many conveniences in the shopping 
and retail sector together with artificial intelligence. 
It reflects the beginning of a new era in this sector, where many 
more such features will be defined. Artificial intelligence, 
such as automated assistants that recommends products 
based on shoppers’ needs, preferences, and convenience, 
can help narrow the selection.

    Before the pandemic, the retail industry was ready for 
innovations in shopping because the ease and speed of online 
shopping continued to be used very actively in today’s world. 
However, the Covid–19 outbreak has accelerated the change in 
shopping behavior, primarily by positively affecting online 
channels. As a result of this change, consumers have started to 
prefer more virtual channels between online shopping and 
physical stores.
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   With this change, the retail sector has opened artificial 
intelligence to use in many areas. Thanks to this convenience, 
both interactions with customers increased. Both found the 
middle point in the income–expenditure balance. E–commerce 
has increased. Supply chain made easy. Hygiene rates have 
increased, and most importantly, the time has been saved.

   As a result, artificial intelligence opens the door to a new era in 
the retail industry. Thanks to cutting-edge data and visitor 
analytics systems, companies can now make data-driven 
decisions that help increase sales, marketing efficiency, and 
revenue at each branch. 

In addition, AI-based insights allow retailers to run a more 
intelligent business and will enable them to monitor their 
customers’ future behavior and shopping traffic. 
In this way, both customers win, and sector companies win.
 
   Here are just a few of the conveniences provided by artificial 
intelligence, which plays a leading role in every industry. 
In the future, new developments in the retail sector will continue 
to show themselves.


